
InnovationArea: Special offers 
for start-ups, newcomers and 
research organizations/universities

IN THE bIOTECHNOLOGY AND LIFE-SCIENCES HALL A3APPLICATION DEADLINE: JANUARY 15, 2010

22nd International Trade Fair for Laboratory Technology, Analysis and Biotechnology

analytica—leading international trade fair

Every two years, analytica depicts the entire value-added 

chain for the following sectors: 

• Laboratory technology

• Analysis 

• Quality control

• Measuring technology

• Testing technology

• Biotechnology/Life sciences

• Diagnostics 

As the world‘s largest trade fair for laboratory technology, 

analysis and the life sciences, it is a platform for future-

oriented trends and innovations.

 

Attractive offers for forward-looking companies

Important, innovation-oriented branches of industry 

such as biotechnology give essential momentum to the 

scientifi c and commercial sectors. 

That is why analytica has attractive and affordable 

offers* especially for start-ups and newcomers in the 

InnovationArea, which is located in the biotechnology 

and life sciences Hall A3.

Take advantage of the InnovationArea as an ideal 

presentation platform for presenting your business ideas 

and making key business contacts. 

*See page 3 for special packages and prices

b2b platform analytica—Gathering for decision-makers

Industries that invest—generate your business here 

Visitors who attend analytica come from investment-oriented 

branches of industry and from the research and scientifi c sectors. 

They came from the following branches of industry in 2008. 

6% Medical laboratories 

3% Environmental 
protection 

6% Food/ 
luxury-food industry 

3% Health care 

4% Medicine 

4% Electrical/ 
electronics 

3% Metal/plastics 
processing 

1% Automotive 

11% Public sector/government 
agencies/universities/ 
research organizations
 

24% Chemicals
industry

21% Pharmaceuticals

13% Other

99,6%
Trade visitors

47%
Management positions

87%
Industry and research decision-makers 

www.analytica.de/innovationarea



Perfect platform for innovation drivers

New companies such as start-ups and newcomers are extremely 

important to the market. They bring their research results to  

the market and give them added momentum for use in commercial 

applications. 

analytica promotes these companies by giving them their own 

exhibition sector—the InnovationArea. It is the perfect platform

for your business ideas and for making business contacts. It is  

also a strategically effective place to present your innovations.

Who can exhibit in the InnovationArea?

• �New, upcoming companies (start-ups)

• Innovation and founder centers and their resident companies

• �International and domestic bioregions and bioparks and their 

resident companies

• Research organizations and universities 

• Government-sponsored joint exhibits

Prerequisites for participating:

• �Your company is a classic start-up

• �Your company was founded after March 1, 2005

• �Your company employs fewer than 15 people

Active for your success!

Messe München is using several measures to call attention to the 

InnovationArea among an audience of international professionals: 

• �analytica Pro visitor magazine: Circulation 62,000; distributed 

through “Nachrichten aus der Chemie” and “Biospektrum” 

magazines approximately 6 weeks prior to the fair and on display 

during the fair

• �InnovationArea introduced in visitor brochure: 

Circulation 200,000; 120,000 for mailings to domestic and 

international addresses, 80,000 for distribution by exhibitors

• �Press releases about the InnovationArea

• �analytica website: Separate section devoted to the InnovationArea. 

It names all of the exhibitors in the InnovationArea that have booked 

the Newcomer Package

• �E-mailing: A special InnovationArea newsletter is being sent out to 

some 50,000 analytica visitors prior to fair. 

Analysis and quality control

Laboratory technology

Biotechnology/Life sciences/Diagnostics

Laboratory&Analytics Forum

InnovationArea and Biotech Forum

Newcomer Workstations

analytica Conference (Hall B1 + B2, 1st upper level) 

Ideal conditions for a perfect start

www.analytica.de/innovationarea



Participation alternatives at a glance

www.analytica.de/innovationarea� All prices subject to VAT.
Last updated: October 2009 / Subject to change without notice.

Special packages exclusively for start-ups, newcomers, research organizations and universities:

NEWCOMER WORKSTATION

The alternative to a stand package.

For a big effect on a small budget:

• �4 m2 of stand space

• �Includes stand construction 

• �Carpeting 

• �Sign (lettering)

• �PC workstation 

(may also be booked as presentation space)

• �Bar stool

• �Lighting and 3-socket outlet incl. electricity 

Price � EUR 1,590
(including application fee and AUMA fee)

CONDITIONS FOR FOUNDER CENTERS/UNIVERSITIES 

All founder centers pay the same price per square meter of stand 

space, regardless of stand type and stand size.

Price � EUR 172
per m²

Application deadline: January 15, 2010

NEWCOMER COMPLETE PACKAGE

• �Newcomer workstation—see “Newcomer Workstation”  

(to the left) for included services

• Includes extensive marketing package:

• �Extensive catalog entry in exhibitor directory (company name, 

address, telephone and fax numbers, e-mail and Internet 

addresses, hall and stand numbers), 2 entries in application 

directory, 5 basic entries in product and service directory,  

2-line (60 characters each) company profile and logo in exhibitor 

directory 

• �Personalized guest-ticket banner

• �Stickers with hall and stand numbers (1,000 stickers) 

• �Entry in press guide

• �Live, moderated online training courses (Webinars) 

on January 28 or February 4, 2010.*

*To find out how to register for both courses, please refer to the Marketing  
Services brochure, which we will send to you once we receive your binding 
application. 

Price � EUR 2,170
(including application fee and AUMA fee)

You save EUR 645
(Price if items purchased  

separately: EUR 2,815)

Price � EUR 3,690

NEWCOMER STAND PACKAGE

Perfect stand space for newcomers.

Includes the following services:

• �12 m² stand space, row or corner stand

• �Carpeting 

• �Sign (lettering)

• �Information counter with bar stool or table display case with 

lockable compartment 

• �Lighting and electrical outlet (electricity included)

• �1 table, 4 chairs

• �Slanted shelf and brochure holder

• �Live, moderated online training courses (Webinars) 

on January 28 or February 4, 2010.*

*To find out how to register for both courses, please refer to the Marketing  
Services brochure, which we will send to you once we receive your binding 
application. 



Your contacts:
Organizer: 

Messe München GmbH

analytica Exhibition Management

Messegelände, 81823 München, Germany

Contacts:

Susanne Grödl (Exhibition Director)

Tel. (+49 89) 9 49-2 03 80 

Fax (+49 89) 9 49-2 03 89  

susanne.groedl@messe-muenchen.de

Marion Maurer (Exhibition Manager)

Tel. (+49 89) 9 49-2 03 82 

Fax (+49 89) 9 49-2 03 89  

marion.maurer@messe-muenchen.de

Annegret Goldhan (Exhibition Assistant)

Tel. (+49 89) 9 49-2 03 81 

Fax (+49 89) 9 49-2 03 89  

annegret.goldhan@messe-muenchen.de
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Source: All statistics and statements regarding ratings of analytica 2008 were taken from a survey of exhibitors  

and visitors conducted by TNS Infratest at analytica 2008.

Member of the Society for the Voluntary Control of Fair and Exhibition Statistics (FKM). All fair-related statistics for analytica 

are verified by an independent auditor and carry the FKM seal of approval. Additional information: www.auma.de


