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Andreas Bartmann, Managing Director of Globetrotter: “The days at the trade fair
were a pure shot of motivation for the industry. It was a trade fair that made perfect
sense in terms of its format and dates.”

Jean-Phillip Birmelé, Sales Area Manager at Petzl: “We were really excited about
getting back in touch with our network and our customers. We also used the trade fair to
present the new products that we will be introducing this year and next year.

Pieter de Bodt, Group Buying Manager of the Yonderland Group: “It was good to
reconnect with the business in person, despite the rather limited representation of the
brands. The topics that need to be discussed these days were not even on the agenda 2
years ago, so it is useful to discuss that face-to-face.”

Giulia Delladio, Corporate Marketing Director of La Sportiva: “The return to an
important, international trade show like Outdoor by ISPO, after two and a half years
during which the outdoor market has grown, but there have not been many
opportunities to celebrate this growth, was a good restarting point. And to finally see in
person our partners from all over the world was a thrill. The size of the event and the
level of participation are not yet comparable to the last show in 2020, but it was
essential to start again. And La Sportiva decided to do so in a significant way, to declare



its optimism and confidence in this restart.”

Margit Gosau / Dominik Solleder, Management Team of Sport 2000: “We would
describe OutDoor by ISPO 2022 as a complete success. What made it even better was
the fact that the leading industry platform generated such a positive response from
retailers and brands, particularly given the doubts expressed beforehand about the fair’s
ability to pull off a restart in a new venue. We certainly need a leading outdoor trade fair
that has such great spirit!”

Henry Hoogenveen, Brand Manager for Europe at Klean Kanteen: “To us, the show
was much more international than expected. We met with many international retailers
(Germany, Austria, Italy, Switzerland, Benelux etc.), and were even able to extend our
distribution network as we talked with several people from Asia and even
South-America! So in short, for us the show couldn’t have been better.”

Jan Lorch, the Head of the Outdoor Department of the National Association of the
German Sporting Goods Industry: “The opportunity to meet people in person once
again was a tremendous pleasure. It created great atmosphere as well. We were really
happy to see that OutDoor by ISPO focused even closer on sustainability. As a member
of the Board of Directors at the sporting goods association, | think OutDoor is a good
place to show your face.”

Andreas Mittag, Head of Marketing at Maloja: “Having lived through the
coronavirus-related interruption that was imposed on us, | could not wait to see retailers,
competitors and other members of the industry once again. The rather slow start to the
fair on Sunday gave way to a Monday that was filled with good visits — both national and,
surprisingly, very international ones as well. The concept of three fair days and the MOC
as the venue really paid off.”

Erik J. Mgller, CEO of Nordisk: “It's great to be back! After two very busy days, we can
say with confidence that we are not the only ones who have missed meeting people in
person. We have seen incredible interest in our brand, not least our glamping products
in the Nordisk Village outside. Also our 100 % biodegradable concept tent on our main
booth has received a lot of attention. Nature is here to be explored, enjoyed with the
people you care about and to be protected. We are happy to help accomplish all three.”



David Nordblad, Secretary General of SOG: “We are very happy to have the
tradeshows back again. Scandinavian Village has been very busy during the whole
show and has really made a big impact for the visitors. We are looking forward to
coming tradeshows.”

Samuel Silverudd, the Head of Marketing at EMEA, Dometic: “OutDoor by ISPO
was a good opportunity for us to showcase our products and innovations. We also had
some really good conversations with customers. Our goal at Dometic is for people to go
outdoors and be able to use their vehicles in a more sustainable way.”

Mark van de Erve, Managing Director of Spac Sport (The Netherlands): “It was
great to be back again, and to experience the energy that only personal meetings can
give. And to be fair, we met many more people than we had anticipated and found some
very nice products for next season. So, we are glad we came and are already looking
forward to next year’'s show.”
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